PRINCIPLES OF BEHAVIOUR CHANGE
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SO, WHAT'S THE PROBLEM?
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PRIME (wesT 2016)
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PSYCHOLOGICAL MODEL OF BEHAVIOUR (FYLAN, 2017)
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HOW SHOULD WE RESPOND?
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DATA DRIVEN INSIGHT
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Source: Michie et al, The Behaviour Change Wheel
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BCT-1.1

Goal-setting (behaviour)

Set or agree a goal defined in terms of the
behaviour to be achieved.

............................................................................................................................ O
BCT-1.2
_ Set or agree a goal defined in terms of the
Problem-solving behaviour to be achieved.
........................................................................................................................... o
T-1.
oC _3 Set or agree on a goal defined in terms of a
Goal-setting (outcome) positive outcome of the wanted behaviour.
............................................................................................................................ o
BCT-2.2 Monitor or observe the behaviour and

give informative or evaluative feedback on
performance of the behaviour (e.g. form,
frequency, duration, intensity).

Feedback on behaviour

BCT-2.3
o _ Establish a method for the person to monitor
Self-monitoring of behaviour and record their behaviour(s).

Guidance for the Road Safety Community (Fylan, 2017)

Source: Using Behaviour Change Techniques;

agilysis.co.uk



SOCIAL MARKETING PRICE MATRIX
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Darnton & Evans - www.gov.scot/publications/influencing-behaviours-technical-guide-ism-tool
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https://www.gov.scot/publications/influencing-behaviours-technical-guide-ism-tool/

ATTRACTIVE

Please rate your
travel experience

Source: Behavioural Insights Team - www.bi.team



http://www.bi.team/publications/east-four-simple-ways-to-apply-behavioural-insights/

FUTURE WEBINARS

...IN THIS SERIES
PRINCIPLES OF INTERVENTION DESIGN - TUESDAY 16TH JUNE
PRACTICE OF INTERVENTION DESIGN - TUESDAY 23RD JUNE

EVALUATING BEHAVIOURAL INTERVENTIONS - TUESDAY 30TH JUNE

_
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* Older Mobility with BSG Special Interest Group
e 11t June 2020 at 2pm

» Safe roads and road use for an ageing population
e 18t June 2020 at 2pm

 Safer vehicles and post crash care
e 25t June 2020 at 2pm

* Technology and self-regulation for older drivers
e 27d July 2020 at 2pm

http://oldermobility.com/webinars/

oldermobility.com


http://oldermobility.com/webinars/

DAN CAMPSALL

+44 1295 731812
+44 7967 446506
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